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1. EXECUTIVE SUMMARY 

The BIOWAYS project was a 24-month project wich started in October 2016. The consortium is 

made up of seven partners from seven different countries: Greece, Portugal, Italy, United 

Kingdom, Slovakia, Spain and Estonia. The BIOWAYS team is made up of consultancy companies, 

university and communication experts whose expertise have come together to develop 

excellent promotional and educational materials and to design and implement pubic 

engagement activities with the aim of promoting bio-based industries and the bioeconomy in 

general. 

The project was organised into seven individual work packages out of which four were related 

to supporting and coordination activities, one was related to dissemination activities, one to 

ethics requirements and one was related to management. The project included the following 

main activities: 

• Creation of project’s knowledge base through: 

o The review and assessment of the bio-based products current market uptake and 

applications and their future potential; 

o The identification and analysis of public perception of bio-based products among the 

general public mainly through an EU-wide internet-based survey; 

o The screening and collection of information (desk research and interviews with 

identified key actors) on relevant initiatives at European and regional level supporting 

the development and uptake of bio-based products. 

• Creation of publicly-accessible, collaborative digital platform, to raise the profile of bio-

based products and industry across Europe and beyond encouraging interaction between 

them and between them and the public: the BioWatch platform; 

• Development of contents and collection of documents feeding the BIOWAYS e-Library; 

• Development of training material prepared for different application areas by targeting 

different groups, with particular attention to students from primary schools, secondary 

schools, University & PhD students, adults without any specific educational prerequisite 

or attending vocational courses; 

• Development of training tools, such as: 

o Serious games 

o Educational videos 

o Educational multimedia presentations 

o Educational material 

▪ Bio-based Products Factsheets 

http://library.bioways.eu/register
http://library.bioways.eu/library_home
http://www.bioways.eu/bio-learn/serious-games/
https://www.youtube.com/channel/UCdeWiw_Fn02iww8VyR6FfBw/videos
https://drive.google.com/drive/folders/1s3qJfpnkof5Rbs8xXA1x1lxkmLOxahuY?usp=sharing
https://drive.google.com/drive/folders/1X_cLWHUuh4Ui1oFYiYtFRSU0SveJMD2K?usp=sharing
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▪ Application areas Factsheets 

▪ Bio-art panels 

• Creation and engagement of BIOWAYS Reference Group, consisting in stakeholders 

working day to day in the field of bio-based industries including: policy-makers, 

entrepreneurs, data scientists and general public, among others. 

The experts were required to participate a provide feedback on project activities, such as the 

identification of relevant initiatives at local, regional and European level; the participation 

in projects’ events; the validation of the BioWatch platform; etc. 

• EU-wide organisation of online and on the ground events, such as: 

o Thematic workshops 

o Social hack days 

o e-Conference 

o Barcamps 

o Thematic Charretes 

o Pilot training seminars 

• Constant assessment of project’s impact through monitoring and assessment plans and 

subsequent adjusting activities and recommendations; 

• EU-wide project dissemination performed through online marketing activities, social 

network profile management, SEO-optimized website; as well as through the conception, 

design, development (and eventual shipment) of all promotional materials distributed 

throughout all BIOWAYS events; 

• Validation of project results including BioWatch platform and serious games. 

  

https://drive.google.com/drive/folders/1egU0Mlz_Hppt09pioo4QEV1JMZll93X7?usp=sharing
https://drive.google.com/drive/folders/1A3E4nVtO_yTUg-4mQC_ICvBnZyT4jiUn?usp=sharing
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2. PROJECT CONTEXT AND OBJECTIVES 

Aligned with the strategic objective of the BBI Initiative to increase consumer acceptance and 

awareness of bio-based products to improve their market uptake, the core aim of BIOWAYS 

project (www.bioways.eu) was to meet the need for better communication, promotion and 

diffusion of bio-based products and applications and fuller explanation of their benefits, 

targeting society at large. By increasing public confidence in the bio-based industry, through 

clear, attractive and accessible science-based facts and data, more bio-based products and 

applications will be used, which will have a huge and positive impact on society, the economy 

and the environment. 

 

3. BIOWAYS’ RESULTS AND ACHIEVEMENTS  

3.1. BIOWAYS KNOWLEDGE BASE 

All BIOWAYS results and achievements were based on preliminary analyses concerning market 

potential, public perception and local, regional and European initiatives supporting the 

development and uptake of bio-based products. 

The analyses were conceived to provide the project with empirical and reliable information 

feeding all project’s activities, from the development of BIOWAYS training materials to the 

organization of events all around Europe. 

Besides the development of the mere knowledge base of the project, these actions served as 

first step for the identification, interaction and animation of BIOWAYS target groups. Indeed, a 

valuable contact list of collaborators for the subsequent BIOWAYS dissemination activities was 

developed at these first stages of the project. 

3.1.1. Bio-based products and applications potential 

This analysis was made following a review of relevant literature and based on several qualitative 

interviews with key stakeholders in the bio-based production domain. Additionally, information 

about the supply chains of bio-based products (relating to biomass feedstock used, processes 

and biorefineries) and about existing legislation and policy framework was presented. 

In the BIOWAYS report (D2.1), a review of the application areas and market penetration of the 

following bio-based market segments was attempted, along with an assessment of possible 

barriers to uptake and growth and future trends that characterize each specific sector: 

• Bio-based chemicals and building blocks; 

• Bioenergy and biofuels; 

• Bioplastics/ biomaterials; 

• Bio-based food and feed ingredients; 

• Biosurfactants; 

• Biolubricants. 

http://www.bioways.eu/
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3.1.2. Public perception of bio-based products 

BIOWAYS project ran two rounds of online questionnaire surveys on May 2017 and June 2018 
aiming to assess the level of public awareness on bio-based products and the public perception 
of their value to feed the development of recommendations and best practises beyond the 
project lifetime.  

In the first round, more than 450 respondents were targeted, while more than 500 respondents 
across Europe participated in the second survey, sharing their opinions and perceptions on bio-
economy and bio-based products.  

The latter analysis revealed that consumers seem to have a positive attitude and interest 
towards bio-based products (>80%) trusting them in terms of content (59,6%) and recognizing 
their positive environmental impact (66,8%). 

An encouraging factor was that most of the respondents (>60%) feel that the visibility of bio-
based products increases, while awareness about them has changed in the last two years (2016-
2018). As a matter of fact, the respondents appeared to be familiar with the bio-based products 
that find application in their daily life such us paper products, packaging and cleaning material, 
cosmetics, etc.  

However, despite the positive impression that public seem to have about bio-based products 
the results show that there is still uncertainty about them and consumers find difficulties in 
terms of market availability. 

More details on the results of the survey can be found here: 

http://www.bioways.eu/multimedia/press-corner/public-results-/ 

 

3.1.3. List of relevant initiatives supporting the development and uptake of 

bio-based products at European and regional level 

BIOWAYS screened and collected information about relevant European-funded projects 

supporting the development and uptake of bio-based products towards a sustainable 

bioeconomy. As a second step, key actors of such projects have been identified and approached 

to perform qualitative interviews in order to get insights into their work and collect meaningful 

evidence and information regarding a series of areas such as their expected outputs and market 

uptake, the legislation and policy framework that affects them, the user’s perspective on their 

outputs and the impact, visibility and exploitation potential of their project/outputs. More 

importantly, potential networking activities between BIOWAYS and these projects have been 

assessed.  

A total of 292 projects have been identified, and 34 have been interviewed.  

 

 

http://www.bioways.eu/multimedia/press-corner/public-results-/


http://library.bioways.eu/register
http://library.bioways.eu/library_home
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 Tool name Tool type Brief description Languages Target audience 
Link to the 

resource 

Bio…What? 
Serious Game 

Inspired by the Super Mario game, it takes the player on a 
fun-packed adventure on which he/she will encounter all 
sorts of enemies and traps (the fossil-based products). 

English, Italian, 

Greek, Spanish 

Portuguese, Slovak, 

Estonian 

Children and 

teenagers 

http://www.fvaweb

.eu/biowhat 

 

 

Serious Game 

A quiz game that poses several questions about the 

bioeconomy, to highlight the clear differences in 

terminology, between concepts such as “bio-based”, 

“biodegradable”, “compostable”, “sustainable” and 

“organic” products. 

English, Italian, 

Greek, Spanish 

Portuguese, Slovak, 

Estonian 

Teenagers and Adults 
http://www.fvaweb

.eu/biochallenge 

 

Serious Game 

A quiz game that poses several questions about the EU 

update of its bioeconomy strategy. The game highlights the 

new concepts included in the revision of the bioeconomy 

strategy through a visually engaging quiz game. 

English 
Experts in the 

Bioeconomy 

http://www.fvaweb

.eu/bes 

  

Video about biobased 

products  

Educational 

video 

Video that shows that bio-based products are already part of 

our everyday lives and the viewers can find out some 

fascinating facts about the bioeconomy. 

English, Estonian, 

Slovak, Italian, 

Spanish, Greek, 

Portuguese 

The large public and 

students 

http://www.bioway

s.eu/ 

 

14 sixty seconds science 

educational videos 

Educational 

videos 

Informative testimonials presented by researchers to explain 

the latest research and new trends for bio-based products 
English 

The large public and 

students and experts 

https://www.youtu

be.com/playlist?list

=PLk-

gaYFMdulFS0FPU7

V1Zzvpk-dAuPfMe 

http://www.fvaweb.eu/biowhat
http://www.fvaweb.eu/biowhat
http://www.fvaweb.eu/biochallenge
http://www.fvaweb.eu/biochallenge
http://www.fvaweb.eu/bes
http://www.fvaweb.eu/bes
http://www.bioways.eu/
http://www.bioways.eu/
https://www.youtube.com/playlist?list=PLk-gaYFMdulFS0FPU7V1Zzvpk-dAuPfMe
https://www.youtube.com/playlist?list=PLk-gaYFMdulFS0FPU7V1Zzvpk-dAuPfMe
https://www.youtube.com/playlist?list=PLk-gaYFMdulFS0FPU7V1Zzvpk-dAuPfMe
https://www.youtube.com/playlist?list=PLk-gaYFMdulFS0FPU7V1Zzvpk-dAuPfMe
https://www.youtube.com/playlist?list=PLk-gaYFMdulFS0FPU7V1Zzvpk-dAuPfMe
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 Tool name Tool type Brief description Languages Target audience 
Link to the 

resource 

 

7 Educational 

multimedia 

presentations 

Multimedia 

presentations 

Training contents to be used in workshops, seminars, 

training activities 

English and Italian 

(easily translatable by 

anyone) 

The large public and 

students (secondary, 

high school and first 

year of university) 

https://drive.googl

e.com/open?id=1FY

pQRvmVjHoI_LlqXig

h4wkNSskt3L2- 

 

57 Application areas 

Factsheets 

Educational 

printed 

material 

Factsheets about the most up-to-date research in all 

different fields of the bioeconomy 

English and Italian 

(easily translatable by 

anyone) 

The large public, 

students and experts 

https://drive.googl

e.com/open?id=1U

sVNfcLrKMUn-O-

5CArY-

R5Bf3tNaWuv 

 

8 Biobased products 

Factsheets 

Educational 

printed 

material 

Factsheets about bio-based products English 
The large public, 

students and experts 

https://drive.googl

e.com/open?id=1m

DDD9owlGk_5GbzN

Xakm3_I0aHTMrlRs 

Table 1 - BIOWAYS Training tools 

https://drive.google.com/open?id=1FYpQRvmVjHoI_LlqXigh4wkNSskt3L2-
https://drive.google.com/open?id=1FYpQRvmVjHoI_LlqXigh4wkNSskt3L2-
https://drive.google.com/open?id=1FYpQRvmVjHoI_LlqXigh4wkNSskt3L2-
https://drive.google.com/open?id=1FYpQRvmVjHoI_LlqXigh4wkNSskt3L2-
https://drive.google.com/open?id=1UsVNfcLrKMUn-O-5CArY-R5Bf3tNaWuv
https://drive.google.com/open?id=1UsVNfcLrKMUn-O-5CArY-R5Bf3tNaWuv
https://drive.google.com/open?id=1UsVNfcLrKMUn-O-5CArY-R5Bf3tNaWuv
https://drive.google.com/open?id=1UsVNfcLrKMUn-O-5CArY-R5Bf3tNaWuv
https://drive.google.com/open?id=1UsVNfcLrKMUn-O-5CArY-R5Bf3tNaWuv
https://drive.google.com/open?id=1mDDD9owlGk_5GbzNXakm3_I0aHTMrlRs
https://drive.google.com/open?id=1mDDD9owlGk_5GbzNXakm3_I0aHTMrlRs
https://drive.google.com/open?id=1mDDD9owlGk_5GbzNXakm3_I0aHTMrlRs
https://drive.google.com/open?id=1mDDD9owlGk_5GbzNXakm3_I0aHTMrlRs
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3.4.1. BIOWAYS Toolkit 

All the aforementioned training tools are and will continue to be available as BIOWAYS Toolkit 

after the end of the project here: http://www.bioways.eu/toolkit/tool-kit. 

 

Figure 2 - BIOWAYS Toolkit 

3.5. REFERENCE GROUP 

BIOWAYS created a community of international experts (pool of collaborators) who acted as: 

1. “Project consultants” contributing to the identification of relevant initiatives at local, regional 

and European level and validating the BioWatch platform and other project outcomes, e.g. the 

games and videos; 

2. “Project active observers” participating in the BIOWAYS Social hack days and attending pilot 

training seminars; 

3. “Project ambassadors” keeping their various networks informed about the project outcomes 

and other events and activities. 

The members of the Reference Group were sourced from experts in the research community 

(from all disciplines), policy advisors, entrepreneurs, data scientists and the general public 

covering all targeted sectors: Bio-based chemicals, Bioplastics / biomaterials / packaging, 

Advanced biofuels (incl. aviation), Bio-surfactants, Bio-lubricants, Food ingredients and feed, 

Bioenergy, Bio-economy. 

In the light of a recruitment campaign addressing the sectors above, 22 experts were identified 

and asked to sign a “Letter of Agreement”, a non-binding document demonstrating their 

voluntary will to give their contribution to the project objectives. 

14 out of 22 experts signed the Letter and 8 out of 14 gave their consent to be displayed on the 

dedicated BIOWAYS website section: http://www.bioways.eu/reference-group/

http://www.bioways.eu/toolkit/tool-kit
http://www.bioways.eu/reference-group/
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# Name Country Organisation Type Position Fields of expertise 

1 
Dana 
Peskovicova 

Slovakia 
National Agricultural and 
Food Centre 

Research 
organization 

Director/ Dpt. of project 
management and external 
relations 

Bio-economy, agriculture, livestock 
production, data analysis  

2 
Daniele 
Speziale 

Italy  Think Eco Group  
Private 
Company  

Business Developer  

Bio-based chemicals, Bioplastics / 
biomaterials / packaging, Advanced 
biofuels (incl. aviation), Bioenergy, Bio-
economy  

3 Huw Parry  Britain  Network New Europe Ktd  SME  Director  

Technical roles within industry and 
commercial roles within the research 
sector, he is familiar with both the 
public and commercial funding 
environments.  

4 Stefan Ruyters  Belgium  Flanders Biobased Valley  Cluster  Project Manager  
Bio-based chemicals, Bioplastics / 
biomaterials / packaging, Advanced 
biofuels (incl. aviation), Bio-surfactants  

5 Harri Kantola  Finland  Kainuun Etu Oy    Bioenergy 

6 
Roberto 
Ferrigno  

Belgium  Novamont SpA  Industry   
Bio-based chemicals, Bioplastics / 
biomaterials / packaging, Bio-economy, 
Waste management 

7 
Lorenz 
Strimitzer  

Austria  Austrian Energy Agency  
National 
Energy Agency  

Head of the Center Renewable 
Materials & Resources  

Bioplastics / biomaterials / packaging, 
Bioenergy, Bio-economy  

8 
Daniela A. R. 
Carosi  

Italy  
Italian Agency for territorial 
cohesion  

Public 
Administration 
(in the field of 
cohesion 
policy)  

Member of group monitoring 
priorities of partnership 
agreement with Italy on the 
European structural and 
investment funds  

Bio-economy  



 

 

 

16 

 

D6.13 Executive summary of the project’s final report 

of the project’s final 

report 

 
# Name Country Organisation Type Position Fields of expertise 

9 Kerstin Iffland  Germany  Nova Institute  Research  

Kerstin Iffland supports the team 
“Technology and Markets”, and 
will especially focus on Industrial 
Biotechnology and bio-based 
chemistry. 

Bio-based chemicals, Bioplastics / 
biomaterials / packaging, Bio-
surfactants, Bio-lubricants  

10 
Stefano 
Proietti  

Italy  Isinnova  
Research and 
consultancy  

Project Manager  
Advanced biofuels (incl. aviation), 
Bioenergy  

11 
Michael H B 
hayes  

Ireland  University of Limerick  
University 
(research)  

Research professor  
Bio-based chemicals, Advanced 
biofuels (incl. aviation), Bioenergy  

12 
Katrien 
Molders  

Belgium  Bio Base Europe Pilot Plant  

Pilot facility for 
biobased 
products and 
processes  

Communication Manager  Bio-economy communication  

13 
Myrsini 
Christou  

Greece  
CRES _ Center for 
Renewable Energy Sources 
and Saving  

RTD  Head of Biomass Department  
Advanced biofuels (incl. aviation), 
Bioenergy, Bio-economy  

14 
Friederike 
Lempe  

Germany  ETIP Bioenergy  
Industry-led 
stakeholder 
forum  

Secretariat  
Advanced biofuels (incl. aviation), 
Bioenergy  

15 Erik Lohse  Germany  

Fachagentur 
Nachwachsende Rohstoffe 
e.V. (Agency for Renewable 
Resources)  

EU and 
International 
Cooperation  

Bio-based chemicals, Bioplastics / 
biomaterials / packaging, 
Advanced biofuels (incl. 
aviation), Bio-surfactants, Bio-
lubricants, Bioenergy, Bio-
economy  
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# Name Country Organisation Type Position Fields of expertise 

16 Suzy Renckens  Belgium  
Biobased Industries 
Consortium  

Private  
Senior Manager Communications 
& Public Affairs  

Bio-economy  

17 
Radoslav 
Povazan  

Slovakia  
Slovak Environment 
Agency  

Public 
institution  

Specialist for forward-looking 
information and scenarios in the 
environment  

Bioenergy, Bio-economy  

18 Floor Brouwer  Netherlands  Wageningen Research  University  

Agricultural policy, Agriculture, 
Climate change, Environmental 
economics, Agri-environment 
schemes, Sustainable agriculture, 
Resource management  

Bio-economy  

19 Suzy Renckens  Belgium  
Bio-based Industries 
Consortium (BIC)  

Industry 
Association  

Public Affairs & Communications  
Bio-economy, Representing private 
partner in BBI JU  

20 
Ivona 
Nespalová  

Slovakia  
Energochemica Trading, 
a.s.  

big industry  Manager for project financing  Advanced biofuels (incl. aviation)  

21 Daniel Hayes  Ireland  
Celignis Biomass Analysis 
Laboratory  

Analysis Lab  CEO  
Advanced biofuels (incl. aviation), 
Bioenergy, Bio-economy  

22 
Mauro 
Cordella  

Spain     
Bio-based chemicals, Bioplastics / 
biomaterials / packaging, Bioenergy 

Table 2 - BIOWAYS Reference Group members 
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3.6. EVENTS 

During the project, each partner organised at least one BarCamp. 

In addition to the BarCamps, two thematic Charrettes and at least fourteen Thematic Workshops 

were organized. These events were characterized by various unconventional formats, followed 

the framework of a creativity session, during which different creativity techniques, ICT tools and 

visual material were used in order to: 

• Showcase the benefits of bio-based products and applications 

• Complement the findings about public perception on bioeconomy 

• Identify barriers, bottlenecks, but also untapped potential of bio-base products 

• Identify new needs and suggest innovative ideas to address them 

• Collect feedback to improve our activities (including serious games).  

The aim for conducting these events was to create a ‘consultation’ mechanism to promote and 

collect feedback (ideas, concerns, etc.) on public acceptance and increase public confidence in 

bio-based products. 

There was a total of 14 Barcamps, 2 Charrettes and over 14 Thematic Workshops carried out 

between M11 – M24 spanning over 12 locations from 8 different countries (Slovakia, Belgium, 

Greece, Estonia, Italy, Czech Republic, Spain and Portugal). 

The groups of people that participated in these events included but were not limited to; SMEs, 
I ndustry, Local authorities, University Students, Pupils, Children, Teachers, Local 

Entrepreneurs and Senior Citizens. 
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 Sem Date Location BIOWAYS event  Main organiser 
Thematic 
workshop 

(T4.2) 

BarCamp 
(T4.3) 

Thematic 
Charrette 

(T4.3) 

2 28/09/2017 Frascati, Italy CHARRETTE at Researcher’s Night in Rome  FVA     x 

2 28/09/2017 Frascati, Italy 
Educational games and educational solutions to 
increase the impact of scientific and research results 
and involve the general public and new generations 

FVA x     

2 28/09/2017 Frascati, Italy Barcamp in Researchers Night in Rome FVA   X   

2 28/09/2017 Frascati, Italy 
Public perception of Bio-Economy and Bio-based 
Products 

UNIBO, FVA x     

2 29/09/2017 Bologna, Italy Barcamp in Researcher’s Night in Bologna UNIBO   x   

2 29/09/2017 Aveiro, Portugal Barcamp in Researchers Night in Aveiro LOBA   x   

2 29/09/2017 Cesena, Italy Barcamp in Researcher’s Night in Cesena UNIBO   x   

3 07/11/2017 Luzianky, Slovakia 
Thematic workshop during the Slovak Horizon 2020 
National Information Day 

PEDAL x  x   

3 11/11/2017 Martin, Slovakia 
BARCAMP during the Martin’s regional market and 
festival 

PEDAL   x   

3 1-3/12/2017 Rome, Italy Bioeconomy Village at Maker Faire exhibition in Rome FVA    x  

3 15/02/2018 Tartu, Estonia Bioentrepreneurship Day in Tartu CE x     

3 27/02/2018 Valencia, Spain 
Seminar: Circular Economy and Water Management in 
Agrofood Industry 

AINIA   x   

4 28/03/2018 Brussels, Belgium 
European Bioeconomy Network workshop “maximising 
collaboration among EC funded projects 
communicating about Bioeconomy” 

FVA, Q-PLAN, 
PEDAL 

(BIOVOICES) 
x     

4 12-13/4/2018 Tartu, Estonia 
BARCAMP in Tartu during the Student’s Science 
Festival 

CE   x   

4 18/04/2018 Bologna, Italy Barcamp at high school in Bologna UNIBO  x  
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 Sem Date Location BIOWAYS event  Main organiser 
Thematic 
workshop 

(T4.2) 

BarCamp 
(T4.3) 

Thematic 
Charrette 

(T4.3) 

4 18/04/2018 Rome, Italy BBI-JU Italian Info Day “Communicating bioeconomy” FVA x     

4 27-28/04/2018 Tartu, Estonia International hackathon BioinnovationDays 2018 CIVTTTA x   

4 09/05/2018 Valencia, Spain 
Presentation of Bioways Project to students of 
Biotechnology grade (Catholic Valencian University “San 
Vicente Mártir”) 

AINIA  x  

4 14/05/2018 Bratislava, Slovakia The Free Market Road Show PEDAL x     

4 18/05/2018 Bratislava, Slovakia Green Day of the GLOBSEC 2018 PEDAL x     

4 24/05/2018 
Unitelma Sapienza 

Rome, Italyt 
Barcamp Bioeceonmy Village during the European 
Sustainable Development Week 

FVA   x   

4 25/05/2018 
Ceske Budejovice, 

Czech Republic 
The Third Bioeconomy Course week PEDAL x     

4 31/05/2018 
Thessaloniki, 

Greece 
Barcamp at school Q-PLAN   x   

4 05/06/2018 

WED, World 
Environment Day, 

Fatti di Plastica 
organised by CNR 

Thematic workshop, Game session FVA x     

4 06/06/2018 
Student Science 

Day 
Taking place in Kiili, Harju county, Estonia CE   X   

4 06/06/2018 Athens, Greece Thematic Workshop at the University of Piraeus Q-PLAN X   

4 12/06/18 Rome ISAAC final conference FVA x     

4 14/06/2018 Spain 
International Seminar: Biorefinery of organic agrofood 
and urban wastes 

AINIA   X   

4 18/04/2018 Bologna, Italy Barchamp at high school UNIBO  X  

4 19/06/2018 Bologna, Italy Barchamp at primary school      x   
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 Sem Date Location BIOWAYS event  Main organiser 
Thematic 
workshop 

(T4.2) 

BarCamp 
(T4.3) 

Thematic 
Charrette 

(T4.3) 

4 12/07/2018 Cesena, Italy Barcamp at “Open Day” of The Campus in Food Science UNIBO  X  

4 06/06/2018 Thessaloniki 
Barcamp “Bioeconomy circular economy – 
opportunities and challenges for sustainable 
development” 

 Q-PLAn   x    

4 28/09/2018 
Thessaloniki, 

Greece 
Thematic workshop during the Researcher’s Noght 
2018 

Q-PLAN x     

4 28/09/2018 Bologna, Italy Barcamp at the Researcher Night  FVA    x   

4 28-29/09/2018 Rome, Italy Charrette at the Researchers’ Night 2018 FVA   X 

- 12-14/10/2018 Rome, Italy BIOECONOMY Village at Maker Faire Rome 2018 FVA   X 

- 28-30/09/2018 Rome, Italy FESTIVALFUTURO Altroconsumo FVA   x 

Table 3 - BIOWAYS Events 

 

 




























